Design
Principles

Anyone can learn the mechanics of making a web page. And anyone can
make an ugly web page. Lots of people do. But the only reason so many
people make bad web pages is that they don’t understand the very basic
design principles. If you have read The Non-Designer’s Design Book, by
Robin, you can skip this chapter, except perhaps to see how those same
principles apply to web pages. If you haven't read that [bestselling and award-
winning] book (we strongly suggest you do), then this section may well be
the most important chapter in the book for you. The following chapters talk
about things like “interface” and “navigation,” which require a little more
thought and planning. The concepts in this chapter are very simple things
that will easily and quickly change dorky web pages into more professional-
looking pages. They won’t make you a brilliant designer, and they won’t land
you $20,000 web design contracts, but they will keep you from embarrassing
yourself in front of millions of people.

The four basic principles this chapter highlights are alignment, proximity,
repetition, and contrast. These principles are the underlying factors in every
designed piece you see anywhere, on screen or in print. If you just remember
these four principles, your web (or printed) pages will look clean, neat, and
professional. They will communicate more clearly, people will enjoy them
more, and you will be proud.

We took the examples in this chapter straight from the web. We don’t want
to hurt anyone’s feelings, and we certainly don’t want to get snotty about

“sites that suck,” so most of the bad examples are ones we recreated based

on someone’s idea, but we won't tell you who did it. When you look at some

of these examples and think, “Nobody would have done that,” know that
someone did. And they often did it on pages claiming to be “award-winning”
and “professional” In many cases, a client had to pay someone to do it!
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Alignment
Alignment simply means that items on the page are lined up with each other.
Lack of alignment is the single most prevalent problem on web pages.

You know you can align items on the left side, the right side, or centered.
This is the rule to follow:

CHOOSE ONE. Choose one alignment and use it on the entire page.

Seriously. This means if you choose to align the basic text on the left, then
don’t center the headline. If you center some of the text, then center all of
the text. Don’t mix alignments.

This one principle will radically change the appearance of your pages. We've
put several examples on the following pages. The layouts are directly from
existing web pages, but we changed the words to protect the innocent.

We know from teaching thousands of non-designers that you might at first
find it difficult to line everything up. A centered alignment is safe—it’s
balanced, symmetrical, calm, formal. And we know that it makes a person
with no background in design feel like they are doing cool things by making
some text flush left, some flush right, and some centered. But it looks terrible.
It’s messy. It gives an unprofessional appearance.

And while you’re lining up text and graphics, get that text away from the
left edge. It is annoying and distracting to have your eyes bump into the left
edge of the browser page every time they swing back to get the next line.
When you indent text (also called “block quote”), it also indents from the
right edge, helping to prevent the text from ending up in those long, dorky,
difficult-to-read lines.

The New The New Books You

Horizontal alignment is just as important as vertical alignment. It’s very
common to see buttons as in the example above, where the type does not
align horizontally. This “up/down/up/down” shift makes the whole strip
look messy. So in addition to thinking about vertical alignment, watch the
horizontal alignment of the text in your buttons and links.

Pretenders Understanders Need

Type sits on an invisible line called the “baseline.” By aligning all the text
on the same baseline, the strip of links is neater and more organized. In
most web authoring software there is a button for baseline alignment,
usually in the table specifications.



6

BASIC DESIGN PRINCIPLES FOR NON-DESIGNERS
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This form has a great start—

there are some strong alignments
in place. But there are also several
places where the type seems to
have been thrown on the page

at random.

The fields create a strong alignment.
So strengthen the look by aligning
the other elements to this line.

In general, nothing should

be placed on the page arbitrarily.
Everything should have a reason for
being where it is. Don’t just throw it
and see where it sticks. You should
be able to state in words why an
element is placed where it is.

With the one simple move of aligning
all the elements along one edge, the
page is instantly cleaner and more
organized. When things are clean
and organized, they communicate
better.

In these examples, draw lines along
all the flush left edges. When a
strong edge repeats, it gains even
more strength.

Alignment doesn’t mean that
everything is aligned along the same
edge. It just means that everything
has the same alignment—either

all flush left, all flush right, or all
centered.

You're probably so sharp you noticed that we instantly broke
our own rule—we have a flush left AND a flush right alignment
on this same page. But notice what these alignments do—they
strengthen each other.

The other option is to flush left the field names, as in the top
example, which makes a ragged edge against the fields themselves.
Rather than have a ragged edge against a strong, straight edge, we
combined the alignments so their strengths are together.
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We discourage beginning designers from centering everything. A centered
alignment has its place, but it has to be done consciously—not because you
can’t think of anything else. One problem with a centered alignment is that
it is weak—there’s an invisible line down the middle, but the edges have no
definition. And because it is so symmetrical and balanced, it’s very calm and
formal. Is that what you want? (It might be.)

i HOME

O PROGRAMMING

2 AFTER HOurs

O HOME

2 ArTER HOurs

2 PROGRAMMING

In the right-hand example you can

[ tarenner | [ twrenser | practically see the invisible line
* Browse * Browse down the side of the elements.
® Archives ® Archives
: : . Isn’t that invisible line stronger
O SOFTWARE O SOFTWARE .
n - than the one going down the center
© THE Basics © THE Basics

of the left-hand example? The
strength of that flush left edge
adds strength to the visual

O TECHNICAL © TECHNICAL . .

impression of the page.
Check out the Check out the
Computer 50 Computer 50

Now, the centered alignment in the left example actually looks rather nice
by itself, doesn’t it? But it was on a page where everything else was flush
left, which made this centered information look weak, which weakened the
whole page.

On pages where there is a lot of information to present, it’s critical that
the layout follow some strict alignment guidelines. This is not just to make
it look prettier—it’s for clear communication. If a visitor’s eye has to wander
all over the page trying to follow the flow of information, they’re going to
miss something or get tired and go away. In the two examples below, which
one can you skim faster and still have a better grasp of what’s available?

TR LV AT The -
ELE_P-;;J BIEAnCIy cl JI;‘:IJ,JJJ

1t's & fresh start. A new beginning.
A clean break for the former members
of 1 Used 2 B Hot.

It's & fresh start. A& new

© summar tour schedule
" Interviews
g anmn-wm downloads & lyrics
- bios
irad unger Jevery Thomas.
—uaudmrtmum """‘""*"\""" i Tl rapping of b old band. blag
Hn

theband + mboot + contact « photogallery + movees
theband + sbout « contact « photogallery « movies

On the left-hand example, someone wasn’t very conscious of where items
were placed on the page. It doesn’t take any more time to line things up
than to not line them up.
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Turn the dang borders off. In the example below, the strong edges of the
aligned text can create the visual separations necessary for the columns, but
not if the text is centered and the baselines don'’t align.

Again, the result of cleaning up the alignment is not just that it looks better,
but it communicates better. The table is easier to read.

Ri Conri

Petrus

Vegue

O'¥quem

Montelena

Kistler

Tayler's

Mouten
Henry Juyer

Caymus Special
Selection

Heiez Martha's
1J Prum

Graham's

Latour

Dujae

Opus

Talbor

[Bicndi-Santi

Caya

K Conti

R

Petrus
Vogue

8 ['Yquem
Gaya,

Kistler

Mouton
Henry Jayer
Heie= Martha's
JJ. Prum

Graham's

Latour
Djac
Opus
Talbor

Biondi-Santi

Taylor's Caymus Special Monrelena

Selecrion

Pages with strong flush left or flush right alignments usually look
more sophisticated than pages where there is a mixture of alignments.
The alignment creates a unifying force.

Below is a very typical example of a web page—centered heading, flush left
body copy. The flush left elements are bumped up against the left edge. Below
are some tips that would help organize the information.

Mt o e Para
U 1 oo NIRRT

Music on the Plaza

Every Saturday and Sunday evening

Featured in August: HeatWave!

First, choose one alignment—either center everything or flush everything.

Second, move elements away from the extreme left edge of the web page.

Third, don’t set headline type in all caps. It’s hard to read and it looks dumb.

Fourth, if you need words in all caps, don’t italicize them.

Fifth, get rid of the counter. In this case it’s superfluous and only serves as junk
on the page. If you really want it, put it somewhere else.

Sixth, see page 126 for a note about the contrast on this page.
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Proximity

The principle of proximity refers to the relationships that items develop when
they are close together, in close proximity. When two items are close, they
appear to have a relationship, to belong together. When items are physically
far from each other, they don'’t have a relationship. Often on web pages (as
well as on printed pages), many items are orphaned unnecessarily, and many
other items have inappropriate relationships.

It often happens on web pages that a headline or a subhead is far from the
text it belongs with. Sometimes a caption is far from the picture it describes;
sometimes a subhead is closer to the text above it than to the text below it.
Be conscious of the space between elements. Group items together that
belong together.

Open your eyes to the relationships on the screen: squint your eyes and see
what elements on the page seem to have connections because of the spatial
arrangements. Are they appropriate connections? If not, fix them.

ane Mary Sidnay (=1
BT

' e { . Notice the headlines (see

"'C(V 7 TP arrows) in this example.

- They’re not only far away from
their respective paragraphs,
but there is the same amount
of space above each headline
as there is below it. Because
of all the space, each headline

Discourse of Life and Death in | She

A Discourss of Life and Death

This is 8 besutifis] work. rasslsted by Mary

=80 & pasticular scheme,

1 iy Sioey » o Wi i pe.
“The Doleful Lay of Clorinda®

Thibs lovely baliad was fimt in Edmund
Spencer’s Astrophel in 1595, Mary wrote it upan

ane Mary Sidney

St firm published Antonius slong vtk A

it in s separate edition s 1595,
A Discourse of Life and Death
b ey Jated by Mary Sidk
Erom Philip de Mornay's Frenck vesson. Because i
hnd&snmwwmsg:‘m
;M‘UM'MIOM”.
“The Dodeful Lay of Clorinda™

Sptacer's. &
ker brother's desth.

St i o e S and each paragraph appear

as separate elements. Every
headline should be close to
what it is related to.

Now the headlines are

closely connected with their
paragraphs. The page is tidier
and the communication

is clearer. We used the
technique explained at the
bottom of page 121 to get the
heads closer to the body copy.

You could also use css style
sheets, as explained on pages
256—260 (Which is actually a
better solution but not quite
as simple).
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When items that belong together are grouped closer together, the infor-
mation is much more organized and easier to read. The visual spaces create
a hierarchy of information. The individual groups of information are still
separated by space, but the space is organized and has a purpose—it’s not
random space that is breaking elements apart that should be together.

So what is it that maintains the unified structure of the piece, if elements
are separated by space? Alignment. Those invisible lines connect the various
parts of the page.

R L ET I 3 —

Callery

TR L £ B A T —

Gallery

Projects

Prajests

Atists

Artists

Contart Us  Map St T Blog  Calendas

Conteet Us ~ Mag Studics Toust filug Cabrmian

Digital Photography & Prints

Count how many times your
eye has to jump from one
element to another on this
page. About seven times?

When elements are
separated by space,

they become visually
disconnected from each
other. That’s one of the
reasons you should NEVER
hit two Returns between
paragraphs—it creates too
much separation between
items that belong together,
as you can see on this page.

Notice how and why

the different pieces of
information have been
grouped. Notice how the
elements are aligned.
Notice how the spacing
arrangements provide
visual clues as to the
meaning and importance
of different pieces of
information.

If this page was set in
another language, you
would still know what each
piece of text referred to
because of the spacing.
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e0e Mosila Firefox =
%1 G} ("] v QG $
This is a lovely, clean site.
Napa Valley Features Internet .
The designer created a
The Napa Valley great solution here to the
problem of presenting a
Education Elementacy | Hiddle Schools | High Schwols | Coileges/Kigher Edueation | Breschoole | .
%ﬁ%ﬁ;éﬂeﬁﬁiﬁ?’::\ Farenting | Komework Helpers | Teschers | Teet Freparation large number of llnks‘
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ALl the Hotels On the Web | Napa Valley Conference and Visitors Buresu | 5t Helews Ludo | §E Bay Yahoo
Sonwms County Visitors Bervear | Maxin County Visitors Guide | San Jose Visitors Guide
ana Moailla Firefox =
& 4 >0 We moved the head over
a bit to the left so now it
[ Feastures Internet . . .
— aligns with the body of links.
The Napa Valley And we moved the links closer
to the headings they belong with
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®

im recognition of dorky tites whove creaton proclaim 1o be design
experts and thus feel compelled to ghve dorky swards 1o other
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Robin Williams and
John Tollett proudly present the
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—
| 3 £ 0 3 Com— g
P

Robin Williams and
John Tollew

Presadiy provnt the

Chain-Yank Award

£ utws Also,

0 g S

Teapes of pr il
1Rl that chisbess Sesagiars ire pARKING theit chain

— Chain Yak Aesard i

Robin Williams and
John Tallett

praudly preent Hie

Chain-Yank Award

How many separate elements do you
see on this page? Four? Each piece of
text on the page looks like an unrelated
piece because of the distances between
elements. There isn’t much unity.

If we group the elements that belong
together into clusters, we have a more
unified and organized layout with clear
relationships.

Let’s go one step further and strengthen
the alignment. There is already a nice,
strong line along the edge of the headline.
Let’s take advantage of that and align the
rest of the body copy along that same line.
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Paragraph vs. Break

Often you can prevent a big gap between text items that belong together by
using a Break instead of a Paragraph.

= The Paragraph code in HTML, <P>, automatically creates extra space
between the elements (between the lines of text, or between
a graphic and the text, etc.).
In your web authoring software, create a Paragraph by hitting
Return or Enter.

m The Break code in HTML, <BR>, makes the line break at that point
where you enter it, but a Break does not create extra space.

In your web authoring software, create a Break by hitting
Shift Return or Shift Enter. (If neither of those work, check
your manual.)

As you learned earlier, certain formatting is paragraph specific, meaning
the formatting applies to the entire paragraph, even if you select only one
character. All of the HTML Headings, plus the default text (called Paragraph
or Normal), are paragraph specific. Indents, block quotes, and alignments
(flush left, flush right, or centered) are also paragraph specific.

Now, the lines or objects separated by a Break are considered by the browser
software to be one paragraph, even though the lines break at various points.
The disadvantage of using a Break, then, is that when you apply something
like a Heading format, that Heading applies to the entire paragraph, even if
you inserted several Breaks within it.

For instance, you might want a headline above a paragraph of text, but you
want to use a Break instead of a Paragraph so the headline stays close to its
body copy. But then if you apply a Heading format to the headline, the entire
paragraph of body copy also takes on the Heading format.

The solution to keeping a headline close to its body copy: Use a Break, but
don’t apply a Heading format. Instead, select the headline and apply individual
formatting to it (as explained on page 54): Make the size a little larger, and
make it bold and/or a different color (shown below, right).

How’s this Headline? How’s this Headline?

In Dreamweaver, I used Shift Returmn after
Here is the body copy, called "Faragraph” the headline this time, instead of Return.
style, I want the headline above to be Then I formatted the headline type larger,
closer to the body copy. There is much bolder, and changed its color, Now the
too much space between them now and headline and the body copy have a nice,

it's destroying their relationship. close relationship.

. 121
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Repetition
The concept of repetition is that throughout a project you repeat certain
elements that tie all the disparate parts together. Each page in the web site

should look like it belongs to the same web site, the same company, the same
concept. Repetition makes this happen.

On a web site, your navigation buttons are a repetitive element. Colors, style,
illustrations, format, layout, typography, and so on can all be part of the
repetition that unifies the entire site.

Besides unifying a web site, a repetitive (consistent) navigation system helps
visitors get the most out of your site because they don’t have to learn their
way around again on every new page.

sce e Tty on th o P wuste = Notice the repetitive
B e e "% | elements within each
| —" — ' individual page, in
- addition to those that tie
In focus: all of the pages together.
. ;'.;--aru d:ktm ancient sheaer. if thunder war heard on the left,
somgthing importaar wias abou 10 happes.
Our inchide icaching. printdes | B D O Thundar on the Left: projects
above opics. hea compuiens £ | 4. i 1 @ Tt v Ot
iden saftware instalicd, we started & .,. Relond [reg—

abost t. b dide't mke long to realize dhat ech
availuble 10 the masses b creative fosce pllvl

e e et tha i | tontects | 1
Nan-lineas ed compurers ne&u-
Thunder on the Left n:numm; e

kmwmﬂmfmmdﬂm“h
-mwumm-mum-n and design, Their most

et

mnﬁmumsmmuwp
—— e e Thccllpbwrd
ndu'n Dv:lm:mth\D Almost anyane .

So exactly what is it that makes

Wias Mo 3§ Bk, Pastlons ik

these three pages look like they ﬁ%;‘-‘j':,mm
belong together? They’re very m-mw‘-:'m‘”
simply designed: N e
Authors: Jaha Tollets with Robin Willisms
« The logo (that has been it o
. 1SBN: 0-321-26652-7
consciously placed to appear Ao Robin Wallars

to “bleed” off the edge).

ane Thundar on the Left. projecs
o The background page color. . 08D os — — m
ach Bricad Moy taMlory
« The color scheme.
e it | prajests | ‘contacts | 1
« Repetitive headlines. [N
o The basic layout is repeated e ——
on each page. : :mmm”"”*m:; o koo g
camera?
» The subheads and visited The cly vibe diffrsace ight b wha e el
links are the same pale color. mtas s the WS WERT O EXCHRVE [ or e 30
wﬂ;ﬂm« u;;:wﬁymmnnnw
o The navigation is always in ekher working o8 Touonser DVD profc, o ey e samcbody
m.nwmmqwm.mm.
the same place. Thunder on thelet

Soft. flexible, stylish and comfiortable. this berot makes it casy 10 identify
a fellaw crew member in o crowd. If vou'ne wearing a bemt,
mmum-mwuwﬂwmwu-m
o you = you aim your camconder st them.
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These pages are part of the Patsy
Thrills’ band web site. Each
individual page is nicely done

(and there’s interesting information),
but there is no continuity among
the web pages. It looks like different
designers were in different rooms

STORY
- designing different pages without
5 ever talking to each other.
ann The Patsy Thrills
W« ~ s allcl[+]l0 BC coogle

£ X7

Notice, above, that the graphics
bump into the edges on purpose, as
a design choice, not just because
the designer didn’t notice or didn’t
know how to prevent it. It’s always
amazing to me that you can tell
the difference between accidental
design and purposeful design.

ane Barbara Ridey - Author, Editor, Reviewer
U v [ c [ @] 0 s mimpmscer comisages mcen ot

Barbara Rile

Thank you for caming la rileyreader com|

LI — [ e Dot M

o Eding canarge frem @ Frem Ihe intredetion 15

3 et wir commerns Tre Fiarg of e e

B lnaai with Gunries, & Pipatry b B ichest
oot with comectons or
e reusier ul 8 e,

Postry sists. wosg.

ana

[ —

ley

Mriaem Sagary reves of
Tha Rising of ine W
At 55, N Mauic
ficton Wi avocaton Magazirs]

U4 = 161 @] e mimyresces.commages oock_tul shatcokice -

" In this site, it’s easy to see
the repetitive elements—
background, typeface, link
images, and colors. Notice
the nice, clean alignments.
Notice that the home page is
an excellent example of a page
that looks great centered—
why? Imagine that same page
in Times, all caps. Can you
visualize the difference?

Barbara Ridey - Authar, Editor, Reviewer

AUTHOR EDITOR REVIEWER

Barbara Riley

The Rising of the Wind
by Barbars Siey

Firadetion
The Faing o the Wing
Eoatry is e Hrest fction WIth evocatan—one macer ol &

e, gostry sxsty
Tra thoss sections of this book e fictior fist in degres.

Emcuna criy the mormert can e be sk secord

SPECKCE. DECAILS P MBI BV Of SIBNGON A BE0SIONT
5w cEaTIaT:

and fnalty, in cast, becees e storyislers 1" hoids ot Pasesseck. $i. 004
o By

whar ihe pecgle are ra in fact. hes s e
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P AT OO M 1 P v | Hey, do these three pages look
—l A 4 | A nttp | e santatean com) =a. .
S - like they belong together? Why?
\ \ I ] ] \ » The home page graphics

have been adapted to apply
to the rest of the pages. (The
separate graphic elements
that comprise the rooftop
are all the same, so once
the graphics download on
the first page, the rest of the
pages come in very quickly.)

o Certain elements recur
on every page in the same
place—what are they?

Habis i gt Mot s gurdon

« Besides the repetition, also
notice the links above the
wall—there is a clue that
tells you what page you are
currently viewing.

treasures of the southwestern lifestyle in the Santa Fean Magazing

+ | % e/ wwa santatean.com currestssue aml o = Q-

Samn Frindien Marke Ay 31w ey
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ane CVE - Maziia

:0090-&1

ABOUT

FaCULTY

ADVISORS

STUDENTS

PARTICIPATE

CONTACT

For one thing, there is very clear
repetition, not just in the strong
black bar and logo, but in the
stark and simple layout, the
rules, the spacing, and of course
in the colors. In this site you
can clearly see how the strong
repetition of elements

has added a high level of
professionalism to the design.

Also look at the clean
alignments. I guarantee that if
some of the text was centered
and some flush left, the pages
would not feel so strong.

The contrast is great, starting
with the logo itself. The black
and white background is also
strong contrast. The size of the
logo in relation to the rest of
the text is strong.

It takes a very self-assured designer to recognize and act on the power of
simplicity. Don’t get fooled or intimidated by all the hoopla and fancy moving
objects on the web. Many great and powerful things are created quietly and

with grace.

So exactly what is it that makes
this very simple layout look so

sophisticated and elegant? Think
about it for a minute or two.

CVE = Mogilla o

| @) <5, [

ABOUT

MISSION

PROGRAMS

FACULTY

ADVISORS

STUDENTS

LOCATION

PARTICIPATE

CONTACT

The Center for Visual Communications was
founded to lesd and sdvance scademuc. Creatrve.
and corporate interaction.

Frovde n postsecondary degree offering o BFA.
sl MFA/MS, and »
degres in illustration, design

Tente
aud technology.

Comstruct & curmiculum that i interdissiplinany
and structured o gt equal importands to the
iatellectual, ethical. creative, bu
warkting and teshaokogical

0 the
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FACUI
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LOCATION
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CONTACT
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:090041

ABOUT
MISSION
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FACULTY
ADVISORS
STUDENTS
LOCATION
PARTICIPATE

CONTACT

Fiansed 8z an internatonal school CVC

——y

ACCEPTANCE
Students will be accepied fall, SPYIGE oF SumnM, |
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Contrast

Contrast draws your eye into a page, it pulls you in. Contrasting elements guide
your eyes around the page, create a hierarchy of information, and enable you
to skim through the vast array of information and pick out what you need.

The contrast might be type that is bolder, bigger, or a very different style. It
might be different colors, graphic signposts, or a spatial arrangement. To be
effective, contrast must be strong—don’t be a wimp. If two elements, such
as type, rules, graphics, color, texture, etc., are not the same, make them very
different—don’t make them almost the same!

There are times when you don’t want contrast on a page, most often when you
want to present continuous text, as in a novel or some articles. In that case,
don’t interrupt the reading process by throwing contrast into it. Even links
can be a form of contrast by virtue of their color, underline, and interruptive
status. If you want people to sit and read through an entire piece, then let
the page be very bland and uninterrupted, let the readers’ eyes start at the
beginning and continue to the end. Let the words simply communicate.

Create a focal point

On any designed piece, whether it is on screen, paper, or a package, there
must be a focal point. Something must be the dominating force, and the
other elements follow a hierarchy from that point down. This focus is created
through contrast.

When all the type is the same size, as in the heading below-left, there is no
hierarchy of importance. If everything has the same priority, then nothing
has priority. But SOMETHING should be the most important. Contrast helps
define what is important.

@[ o] = e

Music o

Every Saturday and 8

Featured in Aug
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o0 0 O C— - —

Home

i 1n Ak 8
Litrary Angel

Exampies

What I news
From You

\\\ "
L
/ |

-

\_)\

Library Angeiy.

LiBrary angeLs

Dvery irary i & Library Angel, In Creek, the word “snge”™ mean
eSARGE. A LIDrary ANGE| 1§ & MESSENGRT Who S0eBkE ThIOUGA ThE
soaus 18 yeu

'S & very Sl TS B0 4sk & Library Angel for guitance. You need no
seacial raming or state of mind—you don't even Rave 1 Delieve in
e

“The Libekry Angel in Centerville changed my ile! The Book and ohrise
she led me 10 Reiped mE L6E WAT WES WTONG WIEh My relaioehips an
wark.”

Jeaane B, persondl desstant

T WAt Bhie 10 N0 My CIOEET LON Make LOME DECISEING B NIL Career
thronegh the guidance of the Uibrary Angel In Askara, Thanks for the
Suggestion”

Canar Bapkal, noted maragemenr

7 wanted some words of comdort after my dog deed. and the Library
Angel in my frend's personal library was exactly what | reeded. | feel
much mare a1 pekcs.

Jubie W, AEh grade beacher

And by the way:

+ Remove the box around the graphic. Strong alignments create
their own “containers” for holding elements. Boxes with

borders just add clutter.

o There’s a great alignment started—follow it!

In the example to the left, what
is the focal point? Eh, you say,
there are three focal points? But
which one appears to be the
most important of those three?
The angel graphic? The links?
Are these items supposed to be
the most important elements?

This page is a little confused
about its focal point. Something
needs to be the boss. Just a
couple of simple changes will
make a big difference.

To provide contrast and
create a focal point:

« Take the logo out of its
confining box and make it
LARGE, make it the focal
point by virtue of it being
the biggest and first thing
you see. It’s such a great
image—show it off!

¢ Reduce the size of the
links (take them out of the
bordered table!) and put
them in an appropriate,
subordinate position.

* Get rid of the dark
background. Black text on
a dark background does
not have enough contrast.

o Paragraphs need space between them OR indents—not both!

+ Proximity! The name of each person should be closest to his/
her own quote.

« Repetition! Pick up the colors of the logo and use them
in the links and important text.
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Mozilla

8n0e (=]
.Q00Qr —Emm <o [

|

» Dallas Eaay Chair / Chicago Easy Chair / Miami Easy Chair / Starkville Easy Chair
" Bea Member / Member Home Pages / Help Desk / SNP/ About Us / Search / Register

EasyChair NET

[ Mierosor

8|

s DigitalState el
Internet’s Letsure Sight Developer

I y T

* Visit leisurenow eom, a Digitaldne joint pijsct *

Easy Chair Nets improve communication by connecting
people and companies through the Internet.

Join one of our onfine chapiters and receive
Easy Chair Benefits from both local and
I fnced &

oo

Oh dear. Too much junk. Too much clutter.
What's the most important element? What do
you read first? How does your eye flow through
the page? The beautiful illustration and the
title get lost among all the other things that
call attention to themselves.

806 Mozilla o

Dollos (hopies ~ Chicage Chapies Migmi (hapter Storicvile (hapter Join  Help Desk About ws

EasyChair NET

by DigitalState

Telcome to the online connection to
Ieisure planning and leisure products
Explote our | rober e e which
offer bargains and discounts for every
conceivable type of leisure activity.

And den't miss our new ©aturiae
Uluer section for movie reviews and
weekend special deals. Or just browse
and shop, using your membership

clout to score great bargains

Visit Jessmrensw com, a joint project between DigitalState and Easy Chair NET

Wﬁﬁﬂ‘m-e T ﬂ

Remove superfluous stuff like the line with eyeballs and
the grapes (WHY are they there??). Find the focal point
and make everything else subordinate—contrast in size,
placement, and color. Clean it up—use alignment and
proximity.

Also, see page 317 for important reasons why you should
NOT set your list of text links as the first item on your
page, and why—instead—you should write a descriptive
paragraph as the first text on the page.
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How an erphaned kitten

from the island of Kawai
The early years A e ple
The Wainiha years
Journey to the mainland
A new start

r )

If everything is given the same value, then nothing is
important, nothing is the focal point. Establish a hierarchy
of information through contrast (combined with proximity).
Pay attention to how your eye flows through this page.
Where does it go first? Next? Are you sure you've read
everything on the page? Does someone else follow the same
path you did?

The MoonDeg Report = %

The Wasndha reaes Ioutnay La Lhe mainiaod A e stant CaBio

THE mnunllm: Flu-:

) e ius s e g rELaELU

An orphaned kitten
[from the island of Kavei
lands on his feet

in Santa Fe.

Reorganize the elements into logical groups defined
by space (proximity), give the important elements the
visual prominence they deserve (contrast), and unify
the various elements by aligning them. Do you find
that your eye now has a clearer path to follow? Does
someone else follow the same path?
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Combine the principles

Applying any one of the principles in this chapter will radically improve the
design of your web pages, but you will usually find yourself applying more
than one principle, and probably all four. Even if you have never had any

graphic training, we guarantee you will see a marked difference in your pages
by simply using these four basic principles.

'.ﬂs l“lm (=1 . .
GotDs s 1. Here is a very typical web
B e _:"msmmn WINTER'S FIRE page: default baCkground’
| AN ANNUAL WRITING CONTEST SPONSORED BY THE MARY SIDNEY SOCIETY h dl' . ll d
PR Tee——" oty eadlines in all caps an
Iwwawhgg:www;_ &*q»,_w:mnw-emwu italic, text running from
' Wi e e womes? one edge to the other, and
I fact, what e the backssonies of all the women in. 7 What did Mirends do on that island for twebve . .
SRS e ofatigamenss
by oo G Wit Volomah e et St e Let’s make it a little more
| for slusces vews Asd what sbout Queen Margaret. of Aguitaise, Jous of A ..

A Suried Colletion of the Sioees of Shakespeares Womss communicative.

These are l”hﬂ-mukwm% n——lﬂndwm‘h«"ﬂh
| before the play opened? How W

The
fificen

| Sadncy spomsoreg an ongaing af these stames. Each year we will choose betwecs ien and
f ‘?ﬁhmm--muhwwm&ummmunﬂ

First, align the text.

| A wesnan®s story at a winter’s fire Get rid of the caps.
ummmmummmm . . 3
2 1l St B b’ s Vs e g amsged f v 4 6 0 e Get rid of the italic.

Hamlot? did Sy
'un‘m Mnﬂpmtu_n&nuhwmnmmmmm
m D b not really ke e first Busband Wit is Gestrude's backsion

'mnn-mn-w:

134 fomak characien i e Shakespoarcas ¢ oy ksow sl s of e ives. Wt 8 ey do
mmﬂwummu-:;m ﬁm i

llecton of thess stones. Each vewr we il chooss beteces 7 aad.
ak waorldwide. Winning wrsen will receive $300 cash, ceds
The sales of the books will go direcdy 1 benefis @ Mary

fEdig

%
{s

. g3
§
i

i f
i

for siorkes f not ust the major womes sach as Cleopas and Lady Machesh, but alio the minor
Tves e touched in the plays. For imstance, Claribel never ponin The Tempest. butsversl 4
0 the king of Tunisia & mentioned. What did s af being married off

!
}

L A e’ Bon = 3. Emphasize the subheads
GoRDe =P P

R s iy so visitors can skim the
A woman’s story at a winter’s fire information and find
! ing comlest i, o by the Mary Sidney Soc
An anmual wrin RE CORMETE SPORSOre: n ary Mdney ey What they need‘

with deuth? Was her masriage armnged at 100 young an age o kive
the okd King Hismiet? Why did ey only have wether? How old Why

o o ok o et over .t o vosme - Add bold and perhaps a
17 i e color for contrast.

Who are these women?

i it o S b It looks better alread)y.
,—.ummhl—mhhn—ﬂwmmm 7 Wiy docs Ch

0 dic with her mistress, Cloopatra® What i up with those there daughicn of L 50 kind?

Wiy does younger L Does v the Drake? What was Imogea's

lifie e growing o T What was Volamna's dud she e her

son, Corclanus? Did Lady F s e s Richad the | Waat id Hermione do n hiding

foe simeen yesms? Asd whan sbout Queen Missparet, Eleanore of Aquamess, Joan of Axc

A Juried Collection of the Stories of Shakespeare's Women
There are e W only eow sl slices of thesr lives. What did they o

mnuﬁm«nmuma e Wit their stoeies!
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ane
sglow|jten LN vex o

IA woman's story at a winter's fire
Mn annual writing contest spansored by the Mary Sidney Society

=Ty

_umuwnmmmw«mq have one child sogether” How old was

t, pet over the deah
e ke ber
£ Wh backsiory
[Whe are these women?
ey el
—uwnm—m-am-—- 1 What i o with hose v
Why dost Bate ber younger sister
ﬁ-ﬂh“‘l_l“

ke scpmoer and Cloten? What s Vo' eacrage K e b o e e b s,
(Corsiams? Did Lady onheart’ W
-u.&mwm-umq—-mu-—-ummuu

fA Juried Collection of the Stories of Shakespeare's Women
:l””mhhmm“*h— small sbices of their bves.

| abodys geviiapds adv sbtapitsies sfes cian atls
S —— —

@ A Woman's Story (g L28/a womans. sty semil (=

bkt i T
—

fe

i
[ 3
e

A woman’s stony at a winter’s ‘n’o
AM»@,&WWMMM

Why did they oaly have oM
Gertrude when Hamlct was bom? Why docs she il young Hlamit io just pet over i, pot over the death
afhis ¥ ke e
T sband? What is Genrade's backston?

‘Wheo are these women?

P A
land for twetveyeurs s whs i e e o b e Why docs Ldy Machethappeer 30
heartiess Why does Ch misiress, Cleopat? =3

ind? Wy docs Kasarin hate ber younges sister
¥ the Duke?

What was

Coriolanus? Did Lady d
= g for senen yeans mwmmmmumuam

A Collection of the Stories of Shakespeare's Women

A Woman's Story 2,

ane

fe
j=2
a8
L 9
H
i
]

A woman’ sslnoc)vatamntu’s Ln
AMWWMWMMM

& -

Fuibans? What i Cartruders Backatory?

Whao are these women?

n fact, wh weat se

Wy St ey WAttt braar 42 Fairliess® Wiy Soen CFarrmae oFiied 12 S wP
e mastrem, Cuspatra’ cag

T Doms the Do what
wan Coter
Camieimne? 08 Lady
e sintwar: ymars? b mhan
#0001 Guwen Wargaret, Taarors of Aautare. Jowr of At

The Stories of Shakespeare's Women

There arw e el

4. Set the headlines closer to their
body copies (see page 121).

If you use css (Cascading Style
Sheets), spacing is easier to
control; see pages 256—260.

This example is showing
the page being built in
Dreamweaver

5. Make a simple left-edge

background (see page 220).

Coordinate your colors
between the background,
the headings, and the links.
(Change the link color to
anything except that default
blue.)

e

For visual interest, make a
graphic headline to replace
the HTML text headline.
Use the colors in your color
scheme.

~
.

To make the text easier
to read (which also looks
nicer), make the columns
narrower and add a little
more space between the
lines (use css).

Try using a sans serif font
like Verdana.

This page is still very simple
and straightforward. But now
it not only looks nicer, which
will inspire more people to read
it, but it communicates more
clearly.
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° ®
Spell it right!
Yeah, we know, spelling isn’t part of design. Neither is grammar. But both
bad spelling and bad grammar can destroy the professional effect of your
web site just as easily as can bad design. Many web authoring software
programs now have spell checkers. Whether your software does or doesn't,
have someone else look carefully at your work. Especially check the pieces of

type you have set as graphic elements because they are much more difficult
and time-consuming to correct later.

From producing so many books, we know too well how easily those dang
typos and accidentally misspelled words sneak in. And they hide until the
job is printed—somehow they sneak around on the page, avoiding everyone’s
eyes, until 20,000 copies of the page are printed. There are surely several
typos hiding away in this book right at this very moment. Fortunately, it is
much easier to correct spelling and grammar on the web than in print. So
fix it. All it takes is one really dumb error or some really poor grammar to
blow your whole cover as a professional business. The examples below were
really and truly taken right off the web. We recreated or disguised them so
you can'’t tell who made them.

Microsoft Internet Explorer, the second most

popular browser, is availabale for free download
directly from the Microsoft site. If you are
building a web site, you should test its

For

Tommorrow Recipeints of Url's Pick of the Week

On the other hand, i you state your beliefs m a ratonal manner and back them up with
well-thought cut reasons *why* you believe the way you do, you will have eanred my
respect (whether I agree with your belief system or not) and most probably an award of one
lend of another. Rule of thumb: den't proselytize or preach to me and I won't reciprocate.

®m Ndi files are nice §f vou have a control panel for volume and §f vou cite the song title and
artist. If yvou don't, it will count against vou. I like rmidis but I resent being forced to listen to
one with no way or controling the volume.

FI LT WHY PICK US?

B gl SupaTEn
S1GIpsINe

" e profe a you
Smart Nutriants il /ay and wantto b

How do you like the use of proximity in this piece?
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Watch for the following sorts of design concepts on the web. You might want
to save a bookmark or favorite of several of the worst pages you find so you
can use them in the quiz on the next page.

O Go to ten different pages, chosen at random. How many of the pages uti-
lize strong alignments in the layout? How many have an arbitrary mix of
alignments? Which pages have more organized, clean presentations, and
why do they appear that way?

O On every web page you look at from now on, notice how elements have
been aligned. Spend a minute to put into words what the page looks like,
how it affects you. When viewing a messy page, think about how it might
look if things were aligned.

O On the next ten web pages you see, consciously note how the principle of
proximity affects your instant impression of the page and what it is trying
to communicate, both positively and negatively.

O Choose three web pages that are oblivious to the principle of proximity.
Put into words how the lack of proximity disrupts the design layout, and
how it disrupts the communication process. Think of solutions and put
them into words.

O Go to several large, corporate web sites. Try some museums or art sites.
Poke around in the pages and put into words what the designers have
done, using repetitive elements, to unify all the pages of their sites.

If the designers didn’t do a very good job, put that into words also:
Why doesn’t the site appear unified? What could be done to make it uni-
fied? Do you see why it is important to use repetition?

O Find pages where the “rules” have been consciously broken, yet the pages
communicate clearly. Put into words how the designer did this.

O Find two pages where the contrasting elements disrupt the natural flow
of the page. What can be done to improve those pages?
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Do some simple redesigning of two of your own web pages. Open them in
your web authoring software. Print the pages as they are right now, then print
them again after you do some easy rearranging.

1. Check the alignment. Remember, this doesn’t mean everything is aligned on
one edge—you might have three columns, but they should all be left-aligned
(not two left-aligned and one centered, for instance), or maybe they're all
centered under a centered head. Just don’t mix alignments.

Does everything on the page have some visual connection with some-
thing else on the page? Can you draw a straight line from the edge of each
item, such as a block of text, to the edge of another?

2. Group similar elements into closer proximity. Make sure headlines
are closer to their related body copy than to the text or graphics above them.

If a headline is two lines, make sure the lines are close to each other.
Make sure captions are close to their photos.

Make sure subheads have more space above than below them.

Make sure there is enough space between elements that are not similar.

Make sure the spatial arrangements provide a visitor with instant visual
clues as to the hierarchy of information.

3. Create repetitive elements. Especially if this page is part of a larger site
(which it probably is), create repetitive elements that will let a reader know
instantly that this page is part of the complete site. The repetition might be
as simple as a color scheme, a consistent background pattern, an arrangement
of elements, graphic headlines, a navigation bar, etc.

Even if your entire web “site” is only one page, that page could probably
use some repetitive elements to unify the various pieces. Find something
you're using already, such as bullets, and make them interesting (but not
big) bullets—those can be your repeating element.

4, Create contrast in appropriate places. Avoid a flat, gray page. Use a
background that contrasts with the text and graphics.
If there isn't one already, establish a hierarchy of information so the
reader can easily skim to the section they need. Use contrast of size
and weight (boldness) to create the hierarchy.
Pick up a color from your color scheme and use it in headlines and
important words.



